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Annual US Alcohol Tracker

INTRODUCTION

An InnovateMR partner required consumer sentiments from N = 2,400 US census-
representative consumers of alcohol in the third installment of this multi-year tracker. From

this, they also required 600 completes per various drink types (e.g. wine, beer, etc)
representative by region.

RESULTS

This client required N = 2,400 targeted drinkers of alcohol in the US. The InnovateMR
technology and services team over-delivered with a total of N = 2,434 high-quality and
representative survey participants who met all survey criteria.

PROJECT SPECS

N = 2,434 drinkers of alcohol in the US,
Audience Target and Quotas Delivered based on census representation and
drink type
In Field Incidence Rate (IR) 40%
In Field Length of Interview (LOI) 20 minutes
Time in Field 5 days
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