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Electrical Wiring Purchasing Trends

INTRODUCTION

An InnovateMR partner required N = 50 completes from commercial builder purchase decision 

makers (General Contractors, Sub-Contractors, Project Managers, Procurement Managers, 

Electricians) in the US to understand the purchase process as well as electrical wiring decisions 

for their projects.

RESULTS

The InnovateMR technology and services team delivered a total of N = 50 high-quality 

completes.
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Audience Target and Quotas Delivered N = 50 commerical builder purchase DM 

completes 

In Field Incidence Rate (IR) 56%

In Field Length of Interview (LOI) 27 minutes

Time in Field 2 days


