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International Movie Screening

INTRODUCTION

An InnovateMR partner conducted an international movie screening in India to gather sentiments 

around plot, delivery, and distribution. Targeting included general population ages 18-54. 

RESULTS

This client required N = 75 survey participants in India to watch a full theatrical movie and provide 

feedback on their experience. Dial testing was implimented to ensure that survey participants 

were consistently engaged throughout the movie. The InnovateMR team overdelivered with  

N = 108 total achieved high-quality completes.
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Audience Target and Quotas Delivered N = 108 high-quality completes in India

In Field Incidence Rate (IR) 10%

In Field Length of Interview (LOI) 145 min

Field Time 10 days


