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IPhone Users

INTRODUCTION

An InnovateMR partner conducted a study in the United States targeting iPhone users
between the ages of 18-69 years old and collected personal identifiable information from
each. Collection occurred when the participant was asked to download an app for passive
metering.

RESULTS

This client required N = 300 iPhone users between 18-69 years old in the United States.
To qualify as a complete, they needed to download an app and allow themselves to be
passively metered. The InnovateMR team delivered with N = 911 high-quality completes
in just 3 months.

PROJECT SPECS

N = 911 iPhone users ages 18-69

Audience Target and Quotas Delivered in the US
In Field Incidence Rate (IR) 60%
In Field Length of Interview (LOI) 7 min
Field Time 3 months
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and consumer audiences utilizing cutting-edge technologies to support agile research. As industry pioneers,
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